Linking Your EVP To Measurable Results

Without a formal employee value proposition (EVP) or employer brand (EB), attracting—and retaining—great
employees is a challenge many top brands are facing today. The good news? There's more opportunity than ever
to define what makes your brand different from the rest and impact measurable business results along the way.

CHALLENGE #1: ATTRACTION OPPORTUNITIES

To learn more about how Bl WORLDWIDE can
help formalize your EVP and employer brand visit
biworldwide.com or email info@biworldwide.com
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Companies that align their EVP and
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2 in 3 employees will accept a
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Each incremental percentage of
employees who become engaged

predicts 0.6% growth in sales.
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BIW clients see improved KPIs for
customer experience including:

vy Higher product quality
Y Greater accuracy
v Decreased production time

v Increase in employee
responsiveness

(BIW client results®)



